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Challenges

What do your readers want?

* Convenient, enjoyable online experiences
like those they have on consumer sites
they visit daily.

* The ability to work successfully on their
mobile devices.

In 2017, 50% of all visits to scientific content came
from smartphones and tablets devices

—StoneTemple.com



https://www.statista.com/statistics/707465/e-book-reading-devices/
https://www.statista.com/statistics/707465/e-book-reading-devices/

Challenges

What do publishers want?

To reduce readers” “grab and go”
behavior and keep them
on their site longer




ATYPON eReader m

eReader

Delivers live, online content
instead of static PDFs

* Automatically adjustable layout
* Mobile responsive
* Accessible

* Interactive




ATYPON cReader Solution

Keeps readers reading
on your site with more
productive and more



ATYPON eReader

Change the way
readers engage
with your content



Uncomplicated
reading

ATYPON eReader

A single click

to read

books and journals
onh your site

No more time-consuming
downloads




eReader interface:
Desktop



eReader interface:
Tablet



ATYPON eReader

Read in any browser,
on any device, with

reading progress
synced across devices
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Reading syncs across

all devices and
SAFARI

browsers

CHROME

MOZILLA
TABLET MOBILE
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A convenient, time-saving

research experience

ATYPON eReader

Discover new, relevant
content while reading
—and interact with it
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Recommendations &

annotations
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- An interactive
reading experience

WATCH THE VIDEO 14



EPUB

e The W3C web standard file format for
Delivering live, eBooks and eReaders

online content  Atypon converts your JATS/NLM and PDF
files to EPUB

: * Atypon EPUBs are often superior
Not static PDFs to PDFs

o Quality: beauty, brand, accuracy, fidelity
o Usability: accessibility, responsiveness

» Portability: offline possession, device
independence
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Atypon

eReader
EPUB
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Atypon

eReader
EPUB




Large-screen phone

Atypon

eReader
EPUB




Atypon

eReader
EPUB




Beauty / Brand
Accuracy / Fidelity

Offline Possession
Device Independence

Accessibility
Responsiveness

Creating superior
EPUBs



Beauty / Brand
Accuracy / Fidelity

Offline Possession
Device Independence

Accessibility
Responsiveness



Beauty / Brand
Accuracy / Fidelity

Offline Possession
Device Independence

Accessibility
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Beauty / Brand
Accuracy / Fidelity

Offline Possession
Device Independence

Accessibility
Responsiveness



Quality

Beauty / Brand
Accuracy / Fidelity

Portability Usability

Offline Possession
Device Independence

Accessibility
Responsiveness




ATYPON eReader

Reader and publisher
benefits
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ATYPON cReader

For
readers

* Convenient, immersive UX

* Content streaming (no more downloads!)
* Cross-device syncing

* Sharing and collaborating

* Recommendations

* Full-document preview and browse

* Freedom from closed reading ecosystems
(works across participating publishers)
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ATYPON eReader

For
publishers

e Satisfied readers
* Longer site visits

* Works with books and journals
(COUNTER report usage)

* Reduced piracy: Promotes the
legitimate version of any publication

* Free to all Literatum publishers

* Numerous new ways to monetize
existing content

e Cost-savings/cost-avoidance
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ATYPON eReader

Monetization
opportunities
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ATYPON

Powerful
sales and
subscription
models

* Literatum’s powerful
licensing models and offers
apply to all eReader content

* Specify who can download,
print, and/or share

* Sell publications through
Literatum’s modern
eCommerce workflow

No revenue sharing with Atypon
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Upselling
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ATYPON

Drive revenue
with content
previews

Allow users to preview or sample

content before they buy
(a la Amazon)

* X number of free articles or

* limited viewing time

Increase your
purchase conversion rates
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Content previews
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ATYPON eReader

Targeted
in-document ads and
promotions

Increase your
ad real estate and
ad CPM revenue
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Full-page, targeted
third-party or

in-house ads




Targeted ads
command a

higher CPM

Determine when
and to whom

ads appear




Advanced, intuitive

ad scheduling




ATYPON eReader

Attract new audiences
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ATYPON eReader

Research outputs have
broader audiences and
impact—beyond scholars

Deliver quality content

and a quality experience
to new audiences
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ATYPON eReader

Attract new audiences

1.

2. Corporations’ employees
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ATYPON eReader

Content feeds
enabled by the Atypon eReader

Sell content to corporations that
consume scientific research

* Create branded portals for
company’s employees

* Provide “online-access only”

* Target discipline-specific content to
corporation types (e.g., pharma)

* Opens in eReader for an enjoyable
reading experience
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ATYPON eReader

Attract new audiences

1.
2.

3. Consumers
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ATYPON eReader

Media sharing

enabled by the Atypon eReader

Connect consumers with
research they care about

* Links that give consumers free,
online access to your content
through online newspapers, magazines
and other media sites

* Opens in eReader for an enjoyable
reading experience
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ATYPON eReader

Readers of the Guardian and
the New York Times are
interested in ground-breaking
climate-change research, too.
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ATYPON eReader

Cost-savings
opportunities
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ATYPON

The Atypon
eReader is free.

No licenses,
no revenue sharing.

Publishers can
eliminate sizable third-party costs

Third-party eReader The Atypon eReader
eReader Annual license fee FREE
eCommerce Revshare on PPV sales No rev share

Ad targeting

Flat fee + rev share
Content targeting only

More competitive pricing
Content, location, and
end-user targeting

Content feeds

Annual fee

More competitive pricing

Media sharing

Annual fee

FREE
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ATYPON eReader

eReader
impact
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Views vs
downloads

* 45,922 unique eReader views
* Fewer than 20% resulted in downloads

* Nearly 80% were purely online
experiences

_ >




Reading duration in
eReader

* 13% spent 11 to 60 minutes

* 42% spent 2 to 10 minutes




* Titles with higher download rates
are candidates for upsells

* Titles with higher eReader views
are candidates for online ads




ATYPON eReader

How to make the
eReader work for you
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ATYPON eReader

* The eReader is free to all Literatum
publishers!

The specifics |
* Supports your current file formats

e Atypon converts your JATS/NLM and
PDF to EPUB

Ask your Account Manager
to enable the

Atypon eReader
on your site
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Deliver experiences,
not documents.
PUBLISHERS

Change how readers +/AND COUNTING
engage with your content.

Improve your bottom line




Q&ﬂN eReader

ATYPON
WebinarSeries

“How to Create New
Subscription Revenue Streams
Using Existing Content”

JACOB WILCOCK, DIRECTOR OF SALES

Register:

Next!
June 12

@atypon
atypon.com
info@atypon


https://www.atypon.com/webinars/

June 1l
San Diego
Marriott Marquis

Right after SSP (at the same venue!)

engage@atypon.com
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