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“Creating and distributing

relevant content to attract and

retain a clearly-defined audience—and
to drive profitable customer action.”

Content
marketine



What does content marketing
do for publishers?

* Creates valued destination websites (not sporadic stopovers)
* Leverages new and existing content
* Increases value of content and ads

* Attracts new readers, extends site visits,
and deepens brand engagement

* Converts infrequent visitors into customers and subscribers



FAY From visitor to customer

Website
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Publishing and content marketing

* Publishers are content creators

* Publishers are content curators

* Publishers are [therefore] natural content marketers

Content marketing can often enhance a publisher’s content.
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Promotion
(vou’re already doing it)

Onsite notifications

* Pop-ups

* Alerts

* Personalized content offers

* Calibrated advertising



Promotion

Push marketing
(it’s not just for Facebook and Amazon)
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Promotion

Questions?
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Personalization

Delivering relevant content, ads, and
promotions

Literatum tracks user identities
and site behavior

* User/persona targeting
* Upselling and cross-selling

* Content recommendations
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Persona targeting
via Literatum Smart Groups

Present relevant, personalized information to groups of
users, be it 1 or 1 million

* Ads
* Products
* Messaging

* Special pricing

12



A

Persona targeting
via Literatum Smart Groups

User attribute
Accessed a medical journal

User attribute
Doctor at UCL hospital

Drug
company
ad
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Literatum Smart Groups: Attributes and behaviors

Purchased an article

Y James

Purchased an article

Lives in New York

Purchased an article

Lives in New York

Studies at NYU

Purchased a chapter

Studies at NYU

Studies at Columbia

Journal subscriber

Visits site regularly

Journal subscriber

Clicked on an ad

First-time visitor

Clicked on an ad

Clicked on an ad
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/\ Upselling and cross-selling

via Literatum’s automated topic modeling and collaborative filtering

Sponsored Products Related To This Item (What's this?)

1 & — 4
<] -l
L = [ — W —

- “More like this”

o

—:‘.’\_/
EXOUS Bodygear 200z RevoMax Twist Free 45 Degree Latitude Tribe Provisions Set of 2 Pure Copper Stainless Steel Water Treksos insulated
Insulated Widemouth Insulated Stainless Steel Stainless Steel Insulated HydeTech Water Bottle Leak Proof Joint Free Bottle + Bonus Cleaning stainless steel water
stainless Steel Water Water Bottle with Water Bottle 64-ounce (Gray) Bottle 1050 ML each - Brush! Best for Cold or bottle double wall vacuun
Bottle Standard Mouth, 12 oz,... Beer Growler (Red) Yo i irvir 282 Storage water... Hot Drinks. Vacuum... wide mouth bpa free 26..
Wik iy 415 i s 120 Yol frds 414 $14.95 Prime WA 3 R 8 Y iy 43
$15.97 Prime $19.99 Prime $24.15 Prime $46.99 Prime $20.97 «Prime $32.50 ~Prime

Frequently Bought Together

A Total price: $12.96

“Others also

| Add both to List |

purchased/viewed”

This item: Neiko 71010 Stainless Steel Sports Water Bottle with Wide Mouth | 0.75L $8.01
OXO Good Grips Bottle Brush $4.95
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Content recommendations

via Literatum’s new recommendation engine

Recommends content and people

Examples:

* Customize the article list that appears on your home page
for visitors you know

* |dentify users who read an article on a specific topic and
then promote a conference on the same topic to them

* Help authors identify collaborators with similar interests

16



Content Recommendations

via Literatum’s new recommendation engine
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User Interest 1 Interest 2 Interest 3
£% Cgmputer Machlne Nature science
science learning
@ Biomedical Machlne Health care
learning
'a Biomedical Health care Nature science
‘« 73}/ Health policy | Health care Nature science
Content | Attribute 1 | Attribute 2 | Attribute 3
nature
Computer Science Biomedical
Al Machine Recommend-
learning ation
Biomedical Health Policy
Health care Policy Science




Content Recommendations
A User grouping & intent detection via Literatum’s recommendation engine

Biomedical Science Business management Software development
Computational chemistry Accounting & finance Python programming

Vv Vv wV




Personalization
Benefits to publishers

Enhanced relevance of promotions
* Increased uptake and follow-through

* Higher click-through and conversion rates

Enhanced relevance of content

* Increased engagement and revenue

Enhanced impact

* Submissions, authors, citations

19
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Personalization

Questions?

20



Consumerization

Readers, not users.
Customers, not institutions.

The need for engagement
* Diminished subscriptions and ad revenue

* Missed opportunities for brand elevation

* Website abandonment

21



Consumerization
via Atypon’s UX 3.0

* Modern user interfaces

* Engaging user experiences

Intuitive navigation

* Device agnosticism (responsive design)

22



What is UX 3.0?

Atypon’s design-and-build system
for creating modern websites
hosted on Literatum.
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Why is UX 3.0 better?

Forms

Body 1 v reflections on the gateway review

Modular —m

A role for independent peer review

- - reflections on the gateway review.
)
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UX 3.0
Ready-made themes

Elegant, image-oriented design
Responsive

Cross-browser enabled
Accessible

Multiple layouts

Sticky headers and navigation
Extendable

SEO-friendly

Retina display ready

Typeface and color customization
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Photo theme

. you by ADVANCED .

GEOSCIENCE ONLINE  JOURNALS v  RESOURCES v  ABOUT  HELP SUBMIT  SUBSCRIBE RECOMMEND TO A LIBRARI

Journal of Geology & G

Publishing Buried Geological Data for the
Benefit of Professional Geologists

READ MORE

o8y JOURNALHOME ISSUES ABOUT  SUBMIT SUBSCRIBE RECOMMEND TO A LIBRARIAN

Journal of Geology &

CURRENT ISSUE

@ 'nformation for authors

The detectability of ute coal seam
using geo-electric method in
Ondo State, Nigeria

Journal of Geolo
& Geophysics

Current issue
Volume 315 | Issue 1 |July 2018

@ s Publishing Buried
Geological Data for
the Benefit of
Professional

Geologists

Editor-in-Chie: George Polychron

S s

Spatial of the Textural C! and Sorting of
Beach Deposits on the Barrier Lagoon Coastal Complex, Lagos Nigeria

Meandering Bend Development Process at Mawa Reach

Current issue
Volume 315 | Issue 1

July 208

Editor-in-Chief:

George Polychronopoulos
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Classic theme

CURRENT ISSUE ARCHIVE SUBSCRIBE AUTHORS

Popular Articles
MOST READ v

Immunotherapy Combinations in
Multiple Myeloma — Known
Unknowns

Application of Cell-free DNA Analysis
to Cancer Treatment

Complements from the Lung

Tumor
/BN
Circulating
tumor cells
A AL
Exosomes
. Apoptotic
— 1 tumor cell
] L
D CfONA ¢ AR
#| =\ ‘/ . 3
i IV | -——
Application of Cell-free DNA Analysis The ill-fated Terra Nova British

to Cancer Treatment Antarctic expedition

ABOUT o\ SIGN IN | REGISTER

Events
UPCOMING v

Biology Strategy Meeting US
1 East Coast 2018

Indian Association of Medical
Microbiologists 42nd National
2 Conference 2018

Biology Strategy Meeting US
3 East Coast 2018

Biology Strategy Meeting US
4 East Coast 2018

VIEW ALL EVENTS

Stay connected

FACEBOOK

TWITTER

LINKEDIN

>

NNOUNCEMENTS
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Why is UX 3.0 faster?

* Quick prototyping
* Design reusability

* Ready-made components
(TOC, LOI, citation pages, etc.)

* Real-time design review
and modifications

* Fewer design iteration cycles

28
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Consumerization

Questions?
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eCommerce
The art of selling content

1. Identify what users want
2. Attract them to the site

3. Make the most of their site visit
(sell and upsell)

4. Make eCommerce journey frictionless
and intuitive

5. Entice them to return and buy more

30



eCommerce
Frictionless eCommerce

* Intuitive
* Streamlined

* Feature-rich

Easier to buy = easier to sell

31



eCommerce

Literatum’s eCommerce workflow

* Guest checkout: No registration

* Abandoned shopping cart notifications
» User-specific acquisition history

* Search histories

* Simplified denial page

* Easy-to-understand purchase options
* Single-click checkout

* Mobile optimization



Select

item

J
I

Terms of
use

Registration \

Register

Confirm

registration

)

if no account
/

Typical eCommerce
user workflow

Return to
cart

B Accept

terms of
use

4
N

Re-enter
password

%
N
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~
Enter billing
dd
address )
~
Save billing
dd
address )
~
Review
order
J
A

| Approve
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\ /

order

~

CyberSource
card details
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Checkout Shopping cart

Returning user New customer? Article / 24h
Dealing with the

welfare social and

health care workers:
Password an interdisciplinary
approach to blended
learning with part
time students >

m USD 42.50

Save for later Remove

Forgot your password?

Guest Subtotal: USD42.50

Initial price: USD42.50

RSN »

Email

This is the email that you will use to restore content
access. Please make sure it is correct.

1

Checkout landing page




Registration

Already have an

* fields are compulsory account?

[Your email address

(]

Confirm email address

(]

Institutional accounts

& Your first name

If you are a librarian wishing to
& Your last name create an institutional account
please contact
B Your organisation support@tandfonline.com.

Country *

Select A Country v

County / State / Province

Access provided by T&F Office Locations Login | Register Cart
~» TaylorsFrancis Online p Y = 1 Items

Enter keywords, authors, DOI etc

2

Re g Istration Thank you for registering on Taylor & Francis Online.

ﬂ OW un Ch a nged To complete the registration process and activate your account, please click on the confirmation link which has been sent to your email address.

Go to homepage



Billing address

First name Address line 1
Last name City/Town

Billing country’

~ Select -

Postcode

Order summary
Subtotal USD42.50

Taxes (calculated at payment)

Order total UsD42.50

Checkout

Outcomes focused
user involvement in
social work education:
applying knowledge to
practice >

USD 42.50

Save for later  Remove

Subtotal: USD42.50
Initial price: USD42.50

== "Dm Visa

Need help? Contact us.

Cyb

Payment Details 2

erSource

the power of payment

Card Type *

Card Number *

Expiration Date *

CVN

Cancel

Billing Address

First Name
Last Name
Address
City/Town
Billing country

Postcode

Order summary

Subtotal
Taxes

Order total

Payment

We accept these cards. Card Type

Visa and Visa Debit v

Your Order

* Required field
Total amount

Article / 24h
Outcomes focused
user involvement in
social work education:
applying knowledge to
practice >

USD 42.50

Save for later ~ Remove

Subtotal: USD42.50
Initial price: USD42.50

1.9, -D VISA

Need help? Contact us.

4

Checkout
confirmation

5

Payment details



Literatum’s eCommerce workflow
Benefits to publishers

* Increased site-generated revenue
* Fewer abandoned shopping carts

Positive reflection on your brand

Satisfied users

Easier to buy = easier to sell

37
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eCommerce

Questions?
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Discoverability
Onsite and Offsite

Readers can’t engage with content
that they don’t know exists

39



Discoverability

Literatum onsite search and
discovery features

* Semantic tagging
* Enhanced onsite search and discovery
* Topic-based navigation
* Facets and filters
* Predictive search
* Interactive search

* Al-driven discovery
» Key phrase extraction

* Auto-suggestions

40



Automatic key phrase extraction

Use: Improve content readability and discoverability, and search results quality

Example: Extract article’s actual keywords vs. rely on what author submits

ABSTRACT

This panel provides an overview of the adoption of three-dimensional (3D) technologies
by librarians and information scientists as tools for community engagement. 3D

technologies -scanning, printing, and design- are some of the latest technical L & oo L]
- Information

innovations making inroads into the library and museum environments. After a brief

introduction on the technical aspects of 3D technologies, specialists from academic and
public libraries discuss their experience implementing 3D services, with a special focus
on newly established partnerships. In addition, they comment on the impact of the
technologies on their institutions and communities. Empowering users to scan or create
3D objects often results in a growing collection of 3D digital files. An information scientis
discusses how to manage these collections to ensure preservation and fair intellectual
property practices. Finally, a museum professional describes creative ways of using 3D
objects to enhance the museum experience and to expand the interaction of the public
with museum artifacts. Following the presentations, the panelists engage in public

discussion of the challenges and opportunities of these transformative technologies. Issue Online:
24 April 2015

3D printing 3D scanning

libraries & communities museums

technology

Publication History



J\ Automatic key phrase extraction: Example

ainless Unsupervised Learning with Features

Taylor Berg-Kirkpatrick  Alexandre Bouchard-Coté  John DeNero  Dan Klein

Computer Sci

:nee Division

University of California at Berkeley
{tberg, bouchard, denero, klein} @ cs.berkeley.edu

Abstract

We show how features can easily be added
to standard generative models for unsuper-
vised learning, without requiring complex
new training methods.  In particular, each
camponent multinomial of a generative model
can be rned into a miniaure logistic regres-
sion model if feature locality pemits. The in-
tuitive EM algorithm stll applies. but with a
gradient-based M-step familiar from discrim-
imtive training of logidtic egrssion mod-
els. We apply this technique o part-of-speech
induction, grammar induction, word align-
ment, and word segmentation, incomporaling
a few linguistically-motivated features into
the standard generative model for each task.
These feature<rhanced mockls each cutper-
form their basic counterparts by a substantial
margin, and even compete with and surpass
more complex state-of -the-at models.

1 Introduction

Unsupervised keaming methods have been maeas-
ingly successful in recent NLP research. The rea-
sons are varied: mcreased supplies of unlabeled
data, improved understanding of modeling methods,
additional choices of optimzation algorithms, and,
perhaps most importantly for the present work, in-
corporation of richer domam knowlkedge mto struc-
tured models. Unfortunakely, that knowledge has
generally been encoded in the form of conditional
independence structure, which means that injecting
it is both tricky (because the connection between
independence and knowledge is subtle) and time-
consuming (because new structure of ten necessitates
new inference algorithms).

In this paper, we present a range of experiments
wherin we improve existing unsupervised models
by declaratively adding richer features. In particu-
lar, we parameterze the local multinomials of exist-

ing generative models using features, in a way which
does not require complex new machinery but which
still provides substantial flexibility. In the feature-
engineering paradigm, one can worry less about the
backbone structure and nstead use hand-designed
features to declaratively inject domain knowledge
mto a model. Whik feanwe engineering has his-
torically been associated with discriminative, super-
vised learning settings, we argue that it can and
should be applied more broadly to the unsupervised
setting.

The idea of using features in unsupervised keam-
g is neither new nor even conroversial.  Many
top unsupervised mesults use feature-based mod-
els (Smith and Eisner, 2005: Haghighi and Klein,
2006). However, such approaches have presented
their own barriers, from challenging normalization
problems, to neighborhood design, to the need for
complex optimization procedures. As a result, most
work still focuses on the stable and intmitive ap-
proach of using the EM algorithm o optimize data
likelthood i locally normalzed, generative models.

The primary contribution of this paper is ©
demonstrate the clear empirical success of a sim-
ple and accessible approach to unsupervised leamn -
ng with feanwes, which can be optimzed by us-
ing standard NLP building blocks. We consider
the same generative, locally -normalized models that
dominate past work on a range of tasks. However,
we follow Chen (2003), Bisani and Ney (2008), and
Bouchard-Coté et al. (2008), and allow each com-
ponent multmomial of the model to be a miniature
multi-class logistic regression model In this case,
the EM algorithm still applies with the E-step un-
changed. The M-step involves gradient-based train-
ing familiar from standard supervised logistic re-
gression (Le., maximum entropy models). By inke-
grating these two familiar learning techniques, we
add features to unsupervised models without any

Key Phrase

Word segmentation

Unsupervised learning

EM algorithm

Standard generative models




FAN Intelligent Google-like auto-suggest

Search Term = “waste”

7~

wsat

Ali Zaidi, Syed Mansoob
Syed Mansoob, Ali Zaidi

Seyed Mirzaei, Seyed Hessam

Before

wsat X
Quick Links
Green Waste Recycling - What Next
Germany at the forefont of energy from waste
What is waste?
Quick Links
el Sayad, Zeyad T. Author
Syed Mansoob, Ali Zaidi Author
Ali Zaidi, Syed Mansoob Author
Industrial wastes Topic
Nuclear waste Topic
Water and watewater project development Book

After




Discoverability
Onsite

Literatum auto-tagger

* Eliminates costs of maintaining
a thesaurus

* Reduced time lag for indexing
* Fast, efficient tagging projects

* Recent achievements in BioASQ Challenge
awards

44



Stage 2: Auioink saiticatliassifier

Tag3: IT technology

Tagged doc 1

Household poverty classification in data-scarce

environments: a machine learning approach

B1: Design
B2: Education

B3: Project Management

b4: Software Maintenance Tr A ’l!t'@ g
cMosiebr

TAG Confidence
Score

Education

Software
Tagl: Computer

Design
Tag2: Education

Tag3: IT technology Computer

IT
Technology




A

* 111 tags in Taxonomy

e ~37.5K tagged documents for training purposes
* ¥11 minutes to train the model

* ~10 minutes to tag 45K new publications

* ¥“85% accuracy

“Literatum’s auto-tagger works well for
tagging microsite content.We just load the
content—the system tags it, and then it
shows up on the microsites automatically.”



Discoverability
Offsite search and discovery

* Ongoing relationship with Google

e Subscriber links

* Support for all content types on a single platform
keeps Google (and readers) engaged

* Books, journals, blogs, news, videos, interactive graphics

* Platform designed for best-in-class SEO
* URL structures
* Crawler access

* “Above the fold” compliance -
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Discoverability

Questions?
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Automation

Quickly and easily create new products
with Literatum...

* Microsites
e Content bundles / collections

* Real-time topic-based alerts

...with or without Atypon support

49



Automation

Quickly and easily create new products
with Literatum

Segment content in multiple ways:
* By topic, subtopic or discipline
* By channel:

* User type: Practitioner, researcher, patient, etc.

* User seniority: Student, early career, senior faculty, etc.

50
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Automation

Questions?
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Optimization

Continuous optimization of:

Marketing offers

Content recommendations
Targeted advertising

Site messaging

Ul/UX

Predictive search

Sales and subscription models

...via real-time analytics

52



A Site analytics
via Atypon Insights

Production reporting

* Visualized data exploration

* Drag-and-drop, custom report creation
* Report sharing and scheduling

* Aggregated and granular data

* Massive cloud storage for historical data
(rolling 2 years)

Benefit:
Increased business agility
via easy-to-build reports

53



A Site analytics
via Atypon Insights

* COUNTER4 and COUNTERS reporting

* Data discovery: ad hoc reporting with pivot
table style “Slice and dice” UX

Benefit:

Massive time-to-discovery
efficiency gains (40-to-1 time
savings)

54



ATYPON

AtyponlInsights
Recent content download visitor numbers

Filters Chart

Date
2017-01-01 to 2018-08-31

Series title

License type
Subscription

Country name
United States

Is download

true

Content age
to 30

Chart fields

Date
Histogram (Month)

Content age
Histogram

Values

Machine id

Distinct Count B
an 2017

™ scHeDULE | export | sHARe | copy | eoiT

Line v

Date Histogram

The number of distinct
subscriber visitors
downloading recently
published content has
steeply declined

Feb 2017 Mar 2017 Apr2017 May 2017 Jun2017 Jul 2017 Aug 2017
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ATYPON

AtyponlInsights
First time visitor trend

Filters

us

Session start [ @]
2018-02-01 to 2018-09-30

Chart fields

Session start

Histogram (Month)

Is first time visit

Top Values

Values

Machine id
Distinct Count

Query time: 943 ms

Session start

@ true

start

-+ false

™ SCHEDULE | EXPORT m copy f EDIT

Multi-Line

First time visitor
numbers remain
buoyant, but...
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ATYPON

AtyponInsights

Filters Multi-Line

» A large proportion of

Session start
2018-02-01 to 2018-09-30

’ visitors do visit at

— . - least once a week,
S but they are doing
Chart fields

_ | P less with each visit

Histogram (Week)

Days since last login

Histogram

Machine id
Distinct Count

Query time: 154 ms

Session

® 0to6 4 7to13 14 to 20 21to 27 ¥-28to34
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Site analytics
via Atypon Insights

* Free
* 15 datasets

e 70+ standard,
customizable reports

Ads

Alert email bounces
Alert email sends
Subscription alerts
Content access
Search

Content process
Authentications
Sessions
eCommerce
Abandoned cart
Preprint server workflow
Slot license activity
Shares

58



How to access Atypon Insights

* Your Insights URL: https://<client>.atyponinsights.com/login

lan Hayes X

Most recent data: 28 Nov 2018

Reports

New Report
COUNTER4

Schedules

Datasets

Help

Logout

ATYPON

S e - ta
vkh_bs he <cod xml /issue-meta/P

set the cov

using t i
er dats Uil er date usi

Home / Using Atypon Insights

Using Atypon Insights

Revision History
Provides a list of updates and changes to the Atypon Insights documentation with links to the changes.

About Atypon Insights
Atypon Insights provides next-generation business intelligence reporting for Literatum, offering a wealth of
standard reports, as well as the ability to create ad hoc reports to address your custom business needs.

Getting Started with Insights
What you need to know to start using Insights right away.

Standard versus Premium Plans

Access Atypon Insights
Identity requirements and login information for Insights.

Viewing and Modifying Standard Reports
Insights includes a number of standard reports with settings that you can modify.

Report Authoring
Report Authors can create ad hoc analyses to answer business-specific questions and explore data
interactively.

Schedule a Report
Schedule a standard or custom report to run on a regular basis.

INSIGHTS

v Using Atypon Insights

Revision History

About Atypon Insights

» Getting Started with Insights

» Standard versus Premium Plans

» Access Atypon Insights

» Viewing and Modifying Standard Reports

> Report Authoring

Schedule a Report

Manage Previously Scheduled Reports

» Report Controls Reference

» COUNTER Reports

View the Time Zone Used for Data

> Insights Datasets

» Standard Report Reference

59
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Optimization

Questions?
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Contact your
account manager
to implement
Literatum’s
content marketing
technologies

~M-oN-N-N-N- -

Promotion
Personalization
Consumerization
Frictionless eCommerce
Discoverability
Automation

Optimization
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Recap

WEBSITE VISITORS

[ AUTOMATION ]

N
/

Consumerized, mobile-friendly UX

Enhanced search & discovery

Website visitor profiling

Personalized content recommendations

Targeted products & offers

Frictionless eCommerce

PAYING CUSTOMERS

y
N\

[OPTIMI

ZATION]
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ATYPON
WebinarSeries

Get More Out of Literatum
An ongoing, free webinar series

Register at

UP NEXT: 3 webinars specifically for daily users of Literatum

WEDNESDAY, OCTOBER 16
THURSDAY, SEPTEMBER 26 10:30 AM ET
10:30 AM ET

Make the most of Atypon
account management

Creating multimedia
content for
your website

TUESDAY, NOVEMBER 5
10:30 AM ET

5 Literatum features you
should be using (but aren’t)







WebinarSeries

REGISTER@ atypon.com/webinars @atypon

atypon.com
info@atypon



